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TOPIC: How BP Plc (Formerly the British Petroleum 

Company Plc) Corporate Social Responsibility (CSR) 

Influence Its Ethics and Business Decisions

 This topic was chosen because a lot of literature on 
CSR has mostly concentrated on the relationship 
between CSR and company’s performance such as 
profitability and sales revenue 

 As such, this topic’s academic relevance is that it will 
contribute in an area that has not been adequately 
addressed. 

Introduction



Case study

 Corporations from the oil and gas industry have been at the forefront of CSR 

development (Frynas, 2009).

 As one of the largest oil and gas companies in the world, BP Plc was selected for 

this study.

 BP was also one of the first company to advocate for zero carbon emission 

whose target is 2050 (BP, 2020). 

 The company has also been involved in various CSR initiatives around the 

world.

 However, the company has been involved in some unethical practices. As such, 

the company presents a classic example to determine whether CSR has any 

influence on ethics and business decisions.



Case study cont…

 This topic is related to overall theme in that it will help to examine how CSR 

influence decision making of companies and if there is any value created by 

CSR.
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Analytical theories

Stakeholder Theory (Freeman, 1984) – As per stakeholder 

theory, companies have relationships with various 

constituent groups and stakeholders that affects and are 

affected by business actions. Freeman contends that it is in 

the firm’s strategic interest to observe the interests of all its 

stakeholders.

CSR (Carrol, 1979) 

According to Carroll, there are four aspects of CSR

(economic, legal, ethical, and discretionary or philanthropic).



Data analysis

 BP Plc consult with stakeholders and NGOs in order to have better perspectives on the ways in 

which its activities could impact the local community or environment.

 The company committed $84m to social investment in 2019 distributed among 6 regions as 
shown (in $ million); US and Canada 27.8; Sub-Saharan Africa 13.3; Middle East and North 
Africa 16.2; Europe 12.3; Asia Pacific 9.8; South and Central America 4.4 (BP, 2020).

 The company is mainly focused on economic development, education, environmental 
programmes and engagement with culture and the arts.

 However, the company have been criticized for human rights abuse in countries such as 

Colombia, Mexico, Angola and others. The company has also been blamed for unethical practices 
such as during the construction of Baku-Tbilisi-Ceyhan pipeline in Georgia (Lazishvili, 2016). 



Data analysis cont…

$84 M  Community Spend by Region in 2019 by BP ($ million) (BP, 2020)

US & Canada Sub-Saharan Africa Middle East and North Africa Europe Asia Pacific South and Central America



 The topic chosen is: How BP Plc (Formerly the British Petroleum Company 
Plc) Corporate Social Responsibility (CSR) Influence Its Ethics and Business 
Decisions.

 This topic’s academic relevance is that it will contribute in an area that has not 
been adequately addressed. 

 BP was chosen because it has been at the forefront advocating for CSR, but has 
also been involved in some unethical practices. As such, the company presents 
a classic example of determining whether CSR has any influence on ethics and 
business decisions.

 The theoretical framework is mainly founded on Carroll’s four aspects of CSR 
and Freeman stakeholder theory. 

 BP has also been observed to commit $84m to social investment in 2019 in 6 
regions globally.

Conclusion
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